HiPRO- ETrionuog YtrootnpikTig Huipapadbwviou tng ABRvag

MNa akéun pia xpovid oAoKANpwOnke pe emTtuxia o Huipapabwviog Tng ABrvag, tnv
KupiakA 9 MapTiou, pe Tnv utroaTrpi¢n Tou HiIPRO 1ng Danone. To HiPRO, n kopu@aia
oeipd TpoidvTwy uywnAng Tpwrteivng TG Danone, emoTpéPel SUVOUIKA OTOV
HuipapaBwvio tng ABRvag wg Etrionpog YmooTnpikTAg, otnpifovrag yia 3" cuvexn
XPOoVId OAoUG 600UG BETOUV OTOXOUG Kal EETTEPVOUV TA OpId TOUG.

Me 1n véa tou cuvtayr, To HiPRO ouvduddel Tnv upnAnl diatpo@ikn agia pe Tnv
ATTOAQUOTIKH YEUOT], ATTOTEAWVTAG TO 18AVIKO OVAK yia KAOe GTIYUA TNG NHEPAG.
Eite mpocroiyaleoal yia évav aywva, €ite avalntag yia TNy mpwrteivng, To HiIPRO civai
«Madi oou o€ KABe oTOXO» Kal o€ 0TNPifel o€ KABe gou TTPooTTadEIa!

Qg ETmionuog YmooTnpIkTAg Tou Huipapabwviou Tng ABrivag, To HIPRO ¢dwaoe 10
TTapwv oTo Sponsors Village otnv MNAateia ZuvtdypaTog, OTTOU Ol CUUMPETEXOVTEG Eixav
TNV eukaipia va SoKIJATOUV Ta TTPOIOVTA Kal va evnUeEPWOOoUV yia Ta 0QEAN TNG
TPpwTEivNG 0Tn diatpo®n Toug. H duvapikr) auTr TTapouadia vioxUel TNV aTTOOTOAN TNG
Danone va mmpodyel TNV uyeia J€ow TnG SIATPOPAG, TIPOWBWVTAG TN QUOIK
OpacTNEIOTATA KAl T owaoTh dIATPoQr WG BACIKOUG TTUAWVEG £VOG TTIO IC0PPOTTNHUEVOU
TpOTTOU CWNAG.

AveEdpTtnTa atmod Tn ox£0N oou PE TN YupvaoTikr, To HIPRO cival eédw yia va o€
oTnpiel. ATrTéAauacé To TIpIV A HETA TNV TTPOTTOVNON, WS TTPWIVO A OVAK, Kal OEC TTWG N
TTPWTEIVN PTTOPEI VO GUPPBAAAEI OTNV €TTITEUEN KABE GOU GTOXOU.




